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Ask the Expert Series:

RPR Reports: How to Stand 
Out in a Crowded Market
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What is RPR?
RPR is NAR’s technology company
Wholly owned subsidiary corporation
National database parcel-centric property 
information – over 166 million U.S. properties
Exclusively for REALTORS®

No additional charge to REALTORS®

No consumer or public access
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Hear what other agents are saying about our reports!
We will explain how to choose the right report for each 
situation
Demonstrate how to customize, publish and save reports
Provide tips on how to entice clients and customers with 
the data they need
And we’ll show you how to ensure your name, photo, 
brokerage and contact information are always front and 
center

What we will cover:
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Estimate of Value: RVM®

Realtors  Valuation Model
Estimate calculated using public 
available information
Adds in MLS active, sold & off 
market data
Highest accuracy of any valuation 
product available
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8 Residential Reports
Property Report
Sellers Report
Property Flyer
Mini Property Report
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3 Commercial Reports

Property Report
Trade Area Report
Trade Area Analysis
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I love the Market Activity Report! The 
trade area report is also outstanding 
depicting the area and its inhabitants to 
the tee… oh I Just love RPR! 

Connie Nieto, Sr Instructor of 
Technology Services, Miami Association 
of REALTORS®
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RPR has changed how I do open houses! 
I print a property flyer with the listing info, 
then I print the neighborhood report which 
people love but I don't give it to them, I 
email only. Oh, and they love the school 
reports too! 

Peter Williams, eXp Realty, Bernardsville, 
NJ 
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RPR Neighborhood Reports are magical!  At 
least cool enough for a stat nerd such as 
myself.  Hoping to share with some nosey 
neighbors at my open house today that the 
estimated 12 month home value change in this 
neighborhood is up over 40%  I may have to 
get out my megaphone  

Amber Hendrickson, HomeSmart, Gilbert, AZ
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I like that each report is unique and stand-
alone.  I find when I want to establish my 
value and create a relationship “The 
Neighborhood Report” is the best. 

Joseph Petrie, Joseph & Company, Houston, 
TX
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RPR is my “go to” to search for 
properties on the go and must definitely 
the one to go to send CMA’s to 
prospective clients..

Didi Collins, LoKation Real Estate, 
Pompano Beach, FL
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My favorite report is the Seller’s report. 
Clients love it and it provides great 
information in a great way. 

Liz Berry, Weichert REALTORS®, 
Atlanta, Georgia
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I create a seller’s report, bind it, and mail it out to 
prospective sellers in a personally addressed 
envelope.

I like RPR because it is easier to pull up rural 
comps. The way I do this is not easy, takes time 
and I do it every day, seven days a week. I send out 
5 reports a day. I also add of few pages from other 
sources (tax record, flood map, etc). I have gotten 
to where it is 10-12 pages and costs $1.60 to mail.

Bruce Inman, Better Homes and Garden Real 
Estate, Gary Greene, Houston, TX 
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I honestly love the CMA reports. I feel 
like they are better than others in the 
industry.

Hunter MacDonald, Red Realty, 
Murfreesboro, TN
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It's super helpful using the view 
details report for the off market sold 
properties when running comps for a 
seller!!!

Tamisha Lane, Coldwell Banker 
Howard Perry and Walston, Raleigh, 
NC
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I love using the RVM in areas where I am 
referring clients. So helpful to give them a 
sense of the values!

Barbara Lewis, KW Premier Properties, 
Summit, NJ 
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Mini property Simple and fast!

Donovan Wilkins, RE/MAX Revolution, 
Evansville, IN
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My Favorite RPR Report: Trade Area Report The report is 
a showstopper because it sparks interaction, interest, and 
it is versatile. Yes, It is an excellent commercial report, 
which it is intended to be! Yet, it can also service as a 
fantastic social media tool. 

The Miami trainers have used it to help real estate agents 
identify their ideal customer based on location and farming 
area. The report can serve as a guide to identify customer 
interests, and how they absorb their media. We can use 
this information to create a marketing campaign, and 
create social media content that will engage, and attract 
these potential customers. 

Christy Denys, Instructor of Technology Services, Miami 
Association of REALTORS®
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My favorite RPR report is the Trade Area report. 
Although it is meant to allow agents to research 
market segmentation for their commercial 
clients/customers, I always recommend it to 
residential agents as well for their marketing. By 
understanding the tapestry segments, the 
residential agents can tailor their marketing pieces 
to better appeal to the sellers/buyers in that area. I 
liken the detailed tapestry segments to the 
marketing persona used by advertisers (basically the 
same thing).

Melanie Molina Wood, Education Program 
Coordinator, SunBelt Title
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I have 2, the Neighborhood report and the Seller's Report.I use the 
Seller's report more regularly (1) for every CMA and I teach to it, most of 
my associates use it. (2) it is also a great report to target expired and 
FSBO listings.

I tell a true story about an expired mailer I did a years ago, I mail a cover 
letter, NJRealtor stat page, a 2 marketing brochures and a Seller's report 
with 1 or 2 comps NO VALUES ON ANYTHING, and place it all in a 
custom folder.

It was a month or so later that I received a call from the seller who stated 
"I was really impressed with your presentation and I am ready to 
list". Not knowing what part of the presentation impressed him, I made 
the appointment. When I arrived he opened his kitchen drawer and out 
came the RPR Seller's Report. Of all the pretty marketing items, including 
a custom pen, the report is what he saved. It turned into a $730k 
listing/sale 

Donna Spinetta, Weichert, REALTORS®, Randolph, NJ
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All of them are my favorite! They are very 
detailed and give agents the option to include 
or exclude certain information. 

Brittany Shelton, MLS/Education 
Director, Greater DentonWise County 
Association of REALTORS®, Denton, TX
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Brittany Shelton has been with Greater Denton Wise as an MLS and 
Education Director for two years and an RPR Instructor for a year and a half.

Brittany is active in her hometown community with school drives and 
anything education to reflect the importance of investing in knowledge 
because it always pays the best interest. 

She is also an enrollment specialist for a local secondary school offering 
trade opportunities. As you can see, education is what drives Brittany and 
why she is here today to make sure you are using all of the resources 
available to you. 

Welcome Brittany Shelton 



37

Let’s Take a Look   
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What’s Next?
Focus on your business needs
• Select a property
• Create a Report
• Send to yourself – review pages included 
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What’s Next?
Log in RPR at www.narrpr.com
• Or connect directly through your MLS

Remember the Learn and Help features
RPR Resource Center:  blog.narrpr.com
Have a question? Contact RPR Member 
Support at 877.977.7576 or 
support@narrpr.com

http://www.narrpr.com/
http://support@narrpr.com


Blog.narrpr.com
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Use these 
filters to 
locate the 
class you 
want view 
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Thank you
www.narrpr.com
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